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Likening the scriptures games

1. Have a family member close his or 
her eyes and draw a random word 
from the bag; then share a scripture 
story that uses that word or idea. Tell 
how a principle from that scripture 
story applies to us today.

2. Two contestants face each other 
and an abstract word is given. The 
fi rst contestant to tell how to liken that 
word to a gospel principle wins a team 
point. Contestants then go back to 
their teams, which are both given the 
same scripture and a time limit within 
which they must come up with as 
many personal applications as possible 
(Family Feud style). Points are award-
ed for each valid personal application 
which does not duplicate the opposing 
team’s answers.
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